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So far, a lot of research methods for appropriate pricing are suggested in the area of marketing research. The purpose of this research
is to attempt to apply survival analysis to PSM data for developing a new method to identify consumers’ acceptable price appropriately.



















































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































Lyon, David W.（2002）, “The Price Is Right（or Is It?）,”
Marketing Research, Winter, pp. 9−13.
Market Vision Research（2003）, “van Westendorp : Price
Sensitivity Meter,” Market Vision Research , www.mv-
research.com
Monroe, Kent B.（1990）, Pricing : Making Profitable Deci-



















日閲覧）PRICE２（Price Reasonability by Consumer’s
Evaluation２）http://www.macromill.com/method/b02.
html
生存時間分析のPSMデータへの適用の試み
51
